By DOREEN CARVAJAL

MADRID, Feb. 18 — On the open-
ing day of Spain's Lrial of 20 men ac-
cused in the deadly Madrid train
hambings, police officers ringed the
maximum-security brick courtronm
while a helicopter whirled overhead

But with the click of a computer
mouse, anyone can peek inside the
inner sanctum for a glimpae of Span-
ish judges in black robes with white
Jace culfs Facing suspects barricad-
et behind bulletproad glass,

That YouTube-style window has
Been opened by a high-ech legal
services company, Datadiar, which
I8 streaming live coverage of the
trial on its Web site, datadiar.com,
and posting archived video testima-
ny thal hegan with the appearance
an Thursday of the Frst suspéct,
Rabei Osman Sayed Ahmed, knawn
as Muhammad the Egyptian

Datadiar has atruck an alllance
with the tribunal, the Audiencia Na-
cional, which has opened the court-
room wide 0 cameras. Four are
posted at variows angles in the caurt,
and a [ifth shows documents pre-
sented as evidence.

Farty-three microphanes are scat-
tered among the tables of the law-
yers, and recordings are stored on

VDE.

With that fly-on-the-wall technal-
ogy, Datadiar, a 1-year-0ld compa-
ny o0 the outskirts of Madrid, is of-
lering a  courtroom  versian  of
C-Span, the American cable channel
thatl covers government proceedings
without commentary. The rare fun-
ning view of whal stands to be a legal
marathon is of keen interest to o na-
tion still haunted by questions about
whao set alf the bambs an March 11,
F04, killing 191 and wounding nearly
104 on four commuter trains

Datadiar hopes to introduce imi-
lar models in other countries at a
time when there i renewed intereat
in apening up the courts, In the Unit-
ed States, for example, a Senate bill
was introduced last month by
Charles E. Schumer, Democrat of
New Yark, and Charles E. Grassley,
Republican of lowa, ta permit cam-
eras at most federal court praceed-
Ings.

Canada has just started a pilot
project to lest cameras in the court-
room in o prominenl murder case
And in Californis, a judge said an
Friday that he wonld allow full tele-
vision coverage of the rock producer
Phil Spector's murder trial, declars
Ing that it was time te discard “fear
of cameras in the conrtroom "

Cristina Cortijo, a Datadiar man-
agers and the wile of its founder,
José Manuel Diaz-Arias, said; “We
helieve this issue is a very impartant
ane in the world, and penple are k-
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Madrid Bombing Trial Opened to Streaming Video

‘Dereen Carvaji Iniertans: Heral Trium:

An employee of Datadiar, which

‘There are so many
victims,” the Spanish
judge explains.

know that our company is doing this
ahjectively with real-time transmis-
slons and no cuts. And 1t's for free”

Datadiar is not being paid by the
government to stream the Lrial, ac.
cording tn Ms. Cortijo, who said per-
mission was granted by the presid-
ing judge In the case, Javier Gimez
Bermuder.

In court, the judge strikes a brisk,
na-nansense manner with the law-
yrm. saspects and Arabic transla-

, but he seems comfortable and
mnsclouﬁ of the informal jury of the
public. He 5 an author of a new man-
ual for legal journalism, “Lifting the
WVeil” and he regularly strides into
the press room o lake briel ques
tiand from an overflaw crowd of jour-
rnalists who are cavering the case in
an adjnining area by watching giant
plasma TV screens.

In a briefl interview during a trial
break, Judge Game: Bermudes said
the national court chase to open the
hambing trial to hroad viewing be-

e make an expl

Tiw on its Web sile, |

and they can’t all fit in here."”

Critics of live courtronm coverage
aften clte the ©. 1. Simpaan murder
trial in California as an example of
haw a constant camera presence can
turn a legal proceeding ino 8 media
circus.

But  Judge Gomez Bermudez
scaffed at the idea that such cover-
age might influence the trial, and
said that Spanish courts had been re-
ceptive 1o cameras far same tme.

A werdiet in the train-hombing
case is not expected until October, af-
ter the testimony of more il experts.
and 680 witnesses. There are also
nearly 00,100 pages of documents,
some which will be ingtantly acces-
aible to the public through Datadiar

The company’s usual audience
consists of members of the Spanish
professianal class: judges, lawyers
and accountants who pay mare than
2500 a wear for a subscription o
Globalius, a Daradiar database of Je-
gal infarmation made available on a
partable {lash drive.

But with the start of the trial,
Datadiar's commercial  director,
Rosa Martinez Casas, said the com-
pany was beginning to reach a global
audience

Ta maintain its nentrality, Data-

P v viden.
uma in connection with the legal is-
sues that it is raiging. The site does
affer a serics of primers to explain
elements of the legal process, like the
concept of the presumption of inno-
cence. [t also has a seating diagram
of the caurteoom and the 46 defense
lawyers, prosecutars and transla.
tors.

In the last 1l years, investors have
plowed more than $65 millian into the
company, which did not break even
uneil 2003, It is now wrning a profit,
Ms. Cortijo said

%o far, Datadiar has not sought ad-
wertining for the legal infarmation it
i affering on its partal, but that is an
alternative under discussion, she
sald, in addition to the company's
subscription model, for creating sim-
ilar court coverage in ather coun-
tries,

Mz, Cartija saud it was toa carly to
calculate how much It would cost
Datadiar to affer the free streaming
widea anline, althongh she said that
new technology had helped reduce
costs,

It may be ditficult t understand
why we do this for [ree” she aid
“Weare objective, We are in the mid-
die. We are only lawyers and profes-
sionals, and offering information

ing at ws. It's critical that people  canse “there are so many victims,  diar has avoided creating chat for-  not like television ™
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Billy Bob Thornton won critical and
popular acclaim in 1996 with “Sling
Blade,” a film that he wrote, directed
and starred in as a mikdly retarded kil
er. Since, he has played everything
fram a thief hiding out in a red suit in
“Bad Banta" (2003) to Davy Crockett in
“The Alama’ (2004}

He plays a Texas hern again in “The
Astronaut Farmer,” ahove, a sort of
“Right Stnif" meets “Field of Dreams™

*A ratings paint i= 1.1 million omes.
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'Canadian Company Offers

Nude Photos via Cellphone

By IAN AUSTEN

Advertisements for Telus, the Ca-
nadian telephone company, have
long featured computer-manipulated
Imagen of animals performing amus-
ing cellphone tricks. But the rabbits,
hirds and mankeys are not promots
ing the company's latest product:
soft-core pornography downloads for
cullphone ugers.

The service makes Telus the first
wireless carrier in North America o
sell sex-related content, and it has al-
ready been condemned by the arch-
bighop of the Roman Catholic Arch-
dincese af Vancouver, British Colum-
bia, the company's hometawn,

With no publicity, Telus included a
new “adults only" section last manth
on alist of items ie= five million wire-
Ieas customers could download fram
iL Alter passing a credit card chack
for proof of age, users can buy photos
of naked men and women for 3 Cana-
dian dolflars, or about $260 They can
alsn huy one- to two.minnte viden
clips for 4 Canadian dollars,

Jim Johannsson, a Telus spokes-
man in Edmontan, Alberta, said the
company decided o offer the new
service after reviewing its custom.
ers’ mobile Weh browsing hahits.
The company found, he said, that 13
of the 25 most-popular sites were
what he called “adult content ™

“F was surprised thal there was
this much gaing o

Mr. Jehannsson said Telus was
aware of the stigma that is attached

late Friday to announce that Catholic
churches and schoals in the archdio:
cese would cancel their celiphane
contracts with the company.

“50 pervasive ia the problem of
pornngraphy in our society today and
0 lucrative are the profils from this
segment af the industry that mobile
phone providers are willing o take
substantial risks in terms of their
image,” he said. “The tremendaus re-
spanze that | have received, not anly

Telus ads are known for using an-
imals to promate its service,

from concerned Catholics but alsa
fram non-Cathalica across Canada,
tells me that there is a strang markel
for an ethically minded telecom:
munications company that will pro-

vide a pornography-lree  mohile
phone service.,"
The by urg-

0 that pravide lat.
ed content. But, he said, “we saw that
alotof clients were gaing o adult en-
tertainment Web sited, 5o we came Lo
grips with the reality that this is a
nsaof collphones today.”

By selling the images directly tn
subscribers, Mr. Johannsson sald,
Telus gives nsers o way to buy por-
nography without the risk af alio
downloading malicious software

Archbishop Raymond  Boussin,
however, does not accept the idea
that Telus |s providing a valuable
aafe downloading service.

After eriticizing Telus in a Catho-
lic newspaper, he released a podeast

ing all Canadians who disapprove of
pornography to contact Telos, other
cellphone providers and the Canadi-
an regalator

Mr. Johannsaon said that at least
150 ather customers have contacted
Telus with threats to switch provid-
cra. But he noted that while Telus's
rivals, Bell Canada and Rogers Com-
munications, do not offer sex-rolated
content thraugh their cellphone ape-
ations, such material can be found on
their cable and satellite television
services, making boycotts difficult.

“There really is no alternative,” he
said.

Horror Movie at High Pitch
In TV Ad Aimed at Teenagers

By MARIA ASPAN

It you can't hear the advertising,
then mayhe the movie 1607t for you,

That was the implicit message in a
televigion commercial for “The Mes-
sengers,” a hoeror film from Seny's
Screen Gems divisson that apened on
Feb. 2. In addition to the usual omi-
nows music, slow-motian images and
deep-valced narration, the commer-
clal featured a high-pitched nose
that most adulis are unable to hear.

The film’s plot invalves supernat-
ural phenomena that can be ob-
served by children and teenagers,
but not the adults arsand them. in an

| effort to emphasize this plot and b
| amtracl more teenagers to movie

theaters, Screen Gems developed a

| commercial that contained the high-

frequency noise and asked viewers If
they could hear it
“H children can hear this,” the nar-

| rater declared, over gquick shot of

creepy hallways and ghostly figures,

]
& | "imagine what they are seeing.”

The sound was initially used in the

| Mosguite security devices in Britain
| to discourage teenagers [rom loiters

ing around convenience stores, Bul
teenagers quickly adopted the sound
as a cellphone ring tone thal allows
them to hear their cellphones with.
out alerting adults,

At a pitch of 17 kilohertz, the nose
15 well abave the normal range of
adult hearing. (Mosl adulls are un-
able to hear sounds sbove a fre-
quency of 8000 hertx )

Mark Weinstack, the executive
vice president for marketing at

| Screen Gems, said idea for the com-

Commercial includes
a note of fright that
most adults can’t hear.

mercial was developed during a
planning session on ways to appeal tn
a teenage andience and reflect the
plot.

Mr, Wemstock said that the com:
pany did not formally test the high-
pitched noise, “but when we would
play it in meetings, some of the sen-
ior stafl couldn’t hear i while
vounger staff and interns could.

The televigion commercial is no
longer being shown, bat it appears t
have heen effective. the movie led
the hox otfice on its apening weekend
and with a budget of $16 million, is
projected to take in about $35 million.
According t Mr. Weinatock, the
commerclal alone was a success,

spots were really effective
hecanse peaple really remembered
them,” Mr. Weinstock said, adding
that he was especially pleased about
the commercial's success with the
desired teenage audience. 1 think
thoy're looking for something they
can adept as their own," he sald
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